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ENGLISH VERSION

Instructions : (1) As per the instruction no. 1 of page no. 1
(2) Question No. 1 is compulsory.

1 Answer in brief : 10
(@) Define promotion.
(b) What is discount?
(© What do you mean by pricing?
(d Whatis the role of middle man in channels of distribution?
() Give four advantages of advertising.
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2 (a) Explain the sales promotion method of consumer level. 7
(b) Explain the functions of personnel selling. 7
OR
2  Explain the factors affecting pricing. 14
3  Explain the various types of pricing policies. 12
OR
3  Explain the various services rendered by whole 12
sellers and retailers.
4 (a) Discuss ‘Weights and measurement act 1977". 6
(b) State the various types of discounts and how they are 6
useful in promoting sales.
OR
4 (a) Explain the various functions of distribution channels. 6
(b) Explain the merits and demerits of departmental stores. 6
5 Write short notes : (any three) 12
(@) Chain stores
(b) Advantages of hyper markets
(© Elimination of midde man
(d Importance of sales promotion.
(e) Importance of warehouses.
6 Case Study : 10

'A' Ltd is diversified company dealing in variety of products.
If you are a marketing manager of the company, which
channels of distribution will you suggest for the following
products for effective sales and why?

(a)
(b)
©
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Range of cosmetic products like face cream, shaving cream,
talcum powder, hair oil etc.

Electronic Home Appliances like T.V. sets Refrigerators,
Ceiling fans etc.

Four wheeler cars etc.
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